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NATIONAL STATIONS

TERMS

' Station changed reporting survey period Source RAJAR / Ipsos MORI/ RSMB




STATIONS

ALL COMMERCIAL
15-44
45+

ALL NATIONAL COMMERCIAL
TOTAL ABSOLUTE RADIO NETWORK
ABSOLUTE RADIO 60S

ABSOLUTE RADIO 70S

ABSOLUTE 80S

ABSOLUTE RADIO 90S

ABSOLUTE RADIO 00S

ABSOLUTE RADIO CLASSIC ROCK
CAPITAL NETWORK (UK) & CAPITAL XTRA (UK)
CAPITAL NETWORK (UK)
CAPITAL XTRA (UK)

CLASSIC FM

GOLD NETWORK (UK)

HEART NETWORK (UK)

HEAT

THEHITS

JAZZ FM

KERRANG!

KISS FRESH (Was Smash Hits)
KISSTORY

KISS UK

LBC NETWORK (UK)

MAGIC UK

PLANET ROCK UK

SMOOTH RADIO NETWORK (UK)
TALKSPORT

XFM NETWORK (UK)

ALL LOCAL COMMERCIAL

OTHER LISTENING

SURVEY REACH REACH REACH % CHANGE % CHANGE SHARE SHARE SHARE
PERIOD '000 '000 '000 REACH Y/Y REACH Q/Q % % %
| @13 | a214 Q3 14 Q314vs.@313[ @314vs.@214] @313 | @214 Q3 14

Q 34406 34408 34045 -1.0% -1.1% 43.9 43.2 43.7
Q 18626 18440 17922 -3.8% -2.8% 57.0 56.1 54.7
Q 15779 15968 16124 2.2%) 1.0% 35.0 34.6 36.5
Q 17375 17106 16954 -2.4% -0.9% 13.5 12.9 13.6
Q 3389 3760 4005 18.2% 6.5% 25 24 2.7
H 203 203 208 2.5% 2.5% 0.1 0.1 0.1
H 175 157 167 -4.6% 6.4% 0.1 0.1 0.1
Q 1209 1245 1432 18.4% 15.0% 0.6 0.7 0.7
H 522 560 665 27.4% 18.8% 0.2 0.2 0.3
H 138 130 165 19.6%) 26.9% 0.1 0.1 0.1
H 457 473 497 8.8% 5.1% 0.2 0.2 0.2
H 7841 7811 -0.4% 4.4 4.3
H 7720 7327 7343 -4.9% 0.2% 4.3 4.0 3.9
H 839 838 809 -3.6% -3.5% 0.4 0.4 0.4
Q 5321 5439 5199 -2.3% -4.4% 3.4 3.6 3.6
H 1420 857 1032 -27.3% 20.4% 1.2 0.7 0.8
H 7563 9069 9075 20.0%) 0.1% 4.9 6.4 6.6
Q 758 892 965 27.3%) 8.2% 0.2 0.3 04
Q 875 774 949 8.5% 22.6% 0.3 0.2 0.4
Q 666 549 553 -17.0% 0.7% 0.3 0.2 0.2
H 1062 893 879 -17.2% -1.6% 0.4 0.4 0.4
Q 887 484 565 -36.3% 16.7% 0.2 0.1 0.1
Q 854 1098 973 13.9% -11.4% 0.3 0.4 0.4
H 5074 4633 4858 -4.3% 4.9% 25 2.6 2.7
H 1333 1275 1283 -3.8% 0.6% 1.3 1.3 1.3
Q 3683 3508 3547 -3.7% 1.1% 24 1.9 2.1
Q 1191 1092 1098 -7.8% 0.5% 0.8 0.7 0.9
H 3260 4602 4692 43.9% 2.0% 2.3 3.6 3.5
Q 2990 3376 3148 5.3% -6.8% 2.0 2.2 2.2
H 963 926 988 2.6% 6.7% 0.5 0.5 0.5
Q 27406 27494 27213 -0.7% -1.0% 30.5 30.3 30.1
| Q | 3291| 4289| 3870| 17.6%)| -9.8%| 2.6| 3.5] 2.8|




WEEKLY REACH:
SHARE OF LISTENING:

STATIONS

BBC RADIO SCOTLAND

Bauer Aberdeen

Radio Borders (Bauer Borders)
Bauer Dundee

Bauer Edinburgh

Bauer Glasgow

Bauer Place - Scotland

Bauer Place - Central Scotland
Bauer Place - Scotland FMs
Capital Scotland

Central AV

Clyde 1 AV

Clyde 2

Forth2

ForthOne

Heart Scotland

Kingdom FM

Moray Firth Radio (Bauer Inverness)
Northsound One

Northsound Two

Original 106 (Aberdeen)
Smooth Radio Scotland
Tay-AM

Tay-Avl

West Sound (inc.West FM)(Bauer Southwest Scotland)**
XFM Scotland

The number in thousands of the UK/area adult population w ho listen to a station for at least 5 minutes in the course of an average w eek.

The percentage of total listening time accounted for by a station in the area (TSA) in an average w eek

PLEASE NOTE: only the data from stations which share the same TSAscan be compared.

SURVEY TSA REACH REACH REACH  %CHANGE %CHANGE SHARE SHARE  SHARE
PERIOD SIZE '000 '000 '000 REACHYY  REACHQ/Q % % %

| @313 | @214 | @314 |@314vs.Q313@314vs. Q214 Q313 | Q214 Q314 |

( H| 4505| 888| 955| 870| -2.0%)| -8.9%| 7.9] 8.5 8.3

Y 344 164 156 150 -8.5% -3.8% 26.3 23.1 234

Y 110 54 59 57 5.6% -3.4% 34.2 35.5 34.1

Y 391 191 213 201 5.2% -5.6% 26.7 31.9 30.6

H 1128 380 361 344 -9.5% -4.7% 18.2 18.1 16.8

H 1891 654 599 570 -12.8%) -4.8% 20.4 16.3 14.1

H 4236 1706 1627 1587 -7.0% -2.5%] 23.1 22.1 205

H 2919 1033 957 912 -11.7%) -4.7% 20.2 17.6 15.6

Y 4236 1531 1511 1462 -4.5% -3.2%] 19.5 18.8 18.0

H 2798 579 523 523 -9.7% 0.0% 76 7.7 6.9

Y 215 56 48 45 -19.6%) -6.3%] 7.8 73 7.0

H 1891 572 533 496 -13.3% -6.9% 16.4 13.8 10.8

H 1891 200 135 126 -37.0%) -6.7% 4.0 25 33

H 1128 82 68 53 -35.4% -22.1%] 3.1 2.9 23

H 1128 340 332 323 -5.0% -2.7% 15.1 15.2 14.5

H 2798 573 421 480 -16.2%) 14.0%] 10.8 6.0 6.6

Y 289 69 64 58 -15.9%] -9.4%] 8.8 9.0 6.6

Y 250 108 120 119 10.2% -0.8% 21.3 25.3 23.8

Y 344 140 139 131 -6.4% -5.8%] 20.1 20.5 19.8

Y 344 47 35 39 -17.0%) 11.4% 6.3 27 35

Y 344 60 80 81 35.0% 1.3%] 7.0 10.7 10.0

H 1984 236 284 323 36.9% 13.7% 5.9 5.7 6.9

Y 391 76 82 77 1.3% -6.1% 10.4 12.4 12.0

Y 391 150 164 152 1.3% -7.3% 16.3 19.5 18.6

Y 398 172 177 180 4.7% 1.7% 26.0 27.9 26.9

H 830 57 51 39 -31.6% -23.5% 2.0 1.6 1.3




SAMPLE SIZE:

Survey period - Q3 2014

Code Q (Quarter): 3,522 Adults 15+
Code H (Half year): 7,448 Adults 15+

STATIONS

BBC London 94.9

Radio 1035 AM

Radio 1458 AM

Total Absolute Radio (London)
Capital London

Capital XTRA (London)
Gold London

Heart London

Kiss 100 FM

LBC97.3

LBC News 1152

Magic 105.4 (London)
Premier Christian Radio
Smooth Radio London
Sunrise Radio'

XFM London

TERMS |WEEKLY The number in thousands of the UK/area adult population who listen to a station for atleast 5 minutes

REACH: in the course of an average week.

il a0 The percentage of total listening time accounted for by a station in the area (TSA) in an average week.

LISTENING:

SURVEY REACH REACH REACH % CHANGE % CHANGE SHARE SHARE SHARE
PERIOD '000 '000 '000 REACH Y/Y REACH Q/Q % % %
| o313 | @214 | o314 [a314avs.a313|a314vs.a214] @313 | @214 | a314 |
[ o | 471] 572 462| -1.9% -19.2%)| 1.0) 1.5 1.1]

Q 53 72 35.8% 0.1 0.1
Q 81 85 4.9% 0.2 0.3
Q 691 830 799 15.6% -3.7% 3.0 2.0 2.1
Q 2170 2198 1999 -7.9% -9.1% 4.9 4.8 5.3
Q 553 358 323 -41.6% -9.8% 1.6 0.9 0.8
Q 255 263 345 35.3% 31.2% 1.2 1.3 1.3
Q 1742 1837 1448 -16.9% -21.2% 4.3 5.5 3.9
Q 1974 1860 1805 -8.6% -3.0% 4.9 4.8 4.5
Q 1073 982 967 -9.9% -1.5% 5.3 5.0 5.1
Q 370 322 334 -9.7% 3.7% 0.9 0.7 0.9
Q 1967 1929 1959 -0.4% 1.6% 6.0 4.8 5.1
Q 147 241 149 1.4% -38.2% 0.7 1.2 1.0
Q 442 781 742 67.9% -5.0% 0.9 2.6 21
Q 320 259 -19.1% 1.2 14
Q 513 394 417 -18.7% 5.8% 0.9 0.8 0.7
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LONDON STATIONS- PAGE 2

NATIONAL STATIONS ON LONDON TSA

Source RAJAR / Ipsos MORI/ RSMB
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BREAKFAST SHOWS (WEEKDAYS) — PAGE 1
NATIONAL STATIONS

_ . _

Continued....
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BREAKFAST SHOWS (WEEKDAYS) — PAGE 2
LONDON STATIONS

! Station changed reporting survey period



